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..:: PUB SEGMENTATION ::..
Site: Three Mariners, LA 1 1EE

A Town Tavern pub is set in a town centre close to retail and workers. Drink sales are high
relative to food and there is often a significant drinks sales on Friday and Saturday night.
With a good range, a pub can charge a premium and capitalise on local footfall. Competition
will often be fierce from casual dining brands and other pubs and bars. Working out where
you fit in this competitive environment cannot only be determined by the local population
but also the wider town population and who your competitors are focussed on.

Variable Target Value
Best Fit Segmentation Town Tavern
How close it the Best Fit 1.00
Second Best Fit Segmentation Town Local
How close it the Second Best Fit 0.41
Third Best Fit Segmentation none

How close it the Third Best Fit 0.00



Typical Consumer Profiles

GROUP 1: CONFIDENT CONFORMISTS GROUP 7: TRENDING TASTEMAKERS
Busy, but always make time for eating and drinking out. They're first

Fairly comfortably off, they follow trends and regularly eat and drink
to visit the latest trendy place and tell you about it on soclal media.

out, mainly in pub restaurants with a glass of wine.

GROUP 9: SPARKLING SOCIALISERS GROUP 10: BUSINESS CLASS-SEEKERS
Regularly wine & dine out with friends in upmarket casual dining Big spenders on food and drink whether on business or with the
restaurants. They're always looking for new places to add to their family. They think nothing of dining out, and trips always include a

list of old favourites. meal somewhere.




:: MATCH CONSUMER SEGMENTATION ::..

Site: Three Mariners, LA 1 1EE : 500m
Base: *GB : GB Outline

Site Base Index q
Cluster Population Catchment % Population Base % to . Histogram
Base %

CO01. Confident Conformists 438 17.65% 9,583,035 15.35% 115.00%

C02. Comfortable Sceptics 228 9.19% 8,713,823 13.95% 65.83% L
C03. Mainstream Minded 268 10.80% 6,388,194 10.23% 105.56%

C04. Cost-Conscious Champions 177 7.13% 7,857,998 12.58% 56.67% [
CO05. Carefree Dolce Vitas 153 6.16% 4,527,939 7.25% 85.02% [ |
CO06. Family Pit Stoppers 116 4.67% 4,593,126 7.35% 63.54% |
C07. Trending Tastemakers 462 18.61% 5,955,829 9.54% 195.18%

CO08. Steadfast Sippers 70 2.82% 4,164,917 6.67% 42.29% ]
C09. Sparkling Socialisers 70 2.82% 4,164,917 6.67% 42.29% ]
C10. Business Class Seekers 273 11.00% 5,441,256 8.71% 126.24%

Total 2,482 100.00% 62,449,686 100.00% 100.00%



...: MATCH CONSUMER SEGMENTATION ::..

Site: Three Mariners, LA 1 1EE : 1km
Base: *GB : GB Outline

Cluster Pop?lilt:tion Catchment % Po;ﬁli;zslet)ion Base % Int(:)e: Histogram
Base %

CO01. Confident Conformists 2,625 16.41% 9,583,035 15.35% 106.97%

C02. Comfortable Sceptics 1,510 9.44% 8,713,823 13.95% 67.67% L
C03. Mainstream Minded 1,958 12.24% 6,388,194 10.23% 119.69%

C04. Cost-Conscious Champions 1,911 11.95% 7,857,998 12.58% 94.97% [ |
CO05. Carefree Dolce Vitas 977 6.11% 4,527,939 7.25% 84.26%

CO06. Family Pit Stoppers 1,219 7.62% 4,593,126 7.35% 103.64%

C07. Trending Tastemakers 2,191 13.70% 5,955,829 9.54% 143.66%

CO8. Steadfast Sippers 700 4.38% 4,164,917 6.67% 65.63% L
C09. Sparkling Socialisers 700 4.38% 4,164,917 6.67% 65.63% [
C10. Business Class Seekers 1,388 8.68% 5,441,256 8.71% 99.61% [ |

Total 15,992 100.00% 62,449,686 100.00% 100.00%



...: MATCH CONSUMER SEGMENTATION ::..

Site: Three Mariners, LA 1 1EE : 2km
Base: *GB : GB Outline

Cluster Popiilt:tion Catchment % Po;ﬁﬁ:sjion Base % Int((l)e: Histogram
Base %

CO01. Confident Conformists 6,449 15.93% 9,583,035 15.35% 103.80%

C02. Comfortable Sceptics 4,444 10.98% 8,713,823 13.95% 78.66% [
C03. Mainstream Minded 4,787 11.82% 6,388,194 10.23% 115.58%

C04. Cost-Conscious Champions 5,385 13.30% 7,857,998 12.58% 105.70%

CO05. Carefree Dolce Vitas 2,570 6.35% 4,527,939 7.25% 87.55% [ |
CO06. Family Pit Stoppers 3,412 8.43% 4,593,126 7.35% 114.58%

C07. Trending Tastemakers 4,604 11.37% 5,955,829 9.54% 119.23%

CO8. Steadfast Sippers 2,316 5.72% 4,164,917 6.67% 85.77% |
C09. Sparkling Socialisers 2,316 5.72% 4,164,917 6.67% 85.77% |
C10. Business Class Seekers 3,232 7.98% 5,441,256 8.71% 91.62% [ |

Total 40,488 100.00% 62,449,686 100.00% 100.00%



...: MATCH CONSUMER SEGMENTATION ::..

Site: Three Mariners, LA 1 1EE : Skm
Base: *GB : GB Outline
Site q Base q Index ]
Cluster ] Catchment % . Base % to Histogram
Population Population o
Base %
CO01. Confident Conformists 12,817 15.38% 9,583,035 15.35% 100.23%
C02. Comfortable Sceptics 10,990 13.19% 8,713,823 13.95% 94.52% |
C03. Mainstream Minded 9,108 10.93% 6,388,194 10.23% 106.85%
C04. Cost-Conscious Champions 11,630 13.96% 7,857,998 12.58% 110.91%
CO05. Carefree Dolce Vitas 5,701 6.84% 4,527,939 7.25% 94.35% [ |
C06. Family Pit Stoppers 6,401 7.68% 4,593,126 7.35% 104.44%
C07. Trending Tastemakers 8,086 9.70% 5,955,829 9.54% 101.74%
CO08. Steadfast Sippers 5,630 6.76% 4,164,917 6.67% 101.30%
C09. Sparkling Socialisers 5,630 6.76% 4,164,917 6.67% 101.30%
C10. Business Class Seekers 6,423 7.71% 5,441,256 8.71% 88.46% [ |

Total 83,333 100.00% 62,449,686 100.00% 100.00%
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Sun Hotel

Cappuvino

Study Room

Bella Italia

Molinaris

Mint Cafe Bar

Squires Snooker & Sports Bar
Marula Monkey

Etna Ristorante Italiano Restaurant
Cornerhouse

Araya Thai

Bobbin

Crafty Scholar

Vue

Nami Sushi

Pub

Bombay Indian Restaurant
Greens

All Hopes No Promises

Tasty Wok

... NEAREST COMPETITORS ::..
| 20 Nearest Competitors centred on CGAldent: 66197 Three Mariners, LA 1 1EE | 2025-09-10 |

Church Street, LANCASTER
Church Street, LANCASTER
Church Street, LANCASTER
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Sun Street, LANCASTER
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...: NEAREST COMPETITORS ::..
| 20 Nearest Competitors centred on CGAldent: 66197 Three Mariners, LA 1 1EE | 2025-09-10 |

Circles on the map are 500m, 1km, 2km and 3km radii bands
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https://www.google.com/maps/@54.0504,-2.80081,12z/data=!10m1!1e1!12b1?source=apiv3&rapsrc=apiv3
https://maps.google.com/maps?ll=54.0504,-2.80081&z=12&t=m&hl=en-US&gl=US&mapclient=apiv3
https://maps.google.com/maps?ll=54.0504,-2.80081&z=12&t=m&hl=en-US&gl=US&mapclient=apiv3

...: POPULATION BY AGE BAND ::..

Site: Three Mariners, LA 1 1EE : 500m
Base: *GB : GB Outline

Cluster Popiilt:tion Catchment % Po;ﬁnﬁiion Base % Int((l)e: Histogram
Base %

Aged0to9 113 5.37% 7,192,567 11.72% 45.79% I
Aged 10 to 14 39 1.85% 3,548,969 5.79% 32.03% I
Aged 15to 17 23 1.09% 2,266,886 3.70% 29.57% ]
Aged 18 to 24 591 28.08% 5,771,900 9.41% 298.41%

Aged 25 to 34 485 23.04% 8,185,472 13.34% 172.68%

Aged 35 to 44 245 11.64% 8,562,889 13.96% 83.39% |
Aged 45 to 54 206 9.79% 8,485,313 13.83% 70.75% [
Aged 55 to 64 177 8.41% 7,225,032 11.78% 71.40% L
Aged 65 to 75 108 5.13% 5,331,903 8.69% 59.03% ]
Aged 75 to 84 86 4.09% 3,416,724 5.57% 73.36% [
Aged 85+ 32 1.52% 1,360,040 2.22% 68.57% I
Aged under 18 743 35.30% 16,513,436 26.92% 131.13%

Adults (Aged 18-64) 1,704 80.95% 38,230,606 62.32% 129.90%

Total 2,105 100.00% 61,347,695 100.00% 100.00%



...: POPULATION BY AGE BAND ::..

Site: Three Mariners, LA 1 1EE : 1km
Base: *GB : GB Outline

Cluster Pop?lilt:tion Catchment % Po;ﬁﬁ:ﬁion Base % Int((i)e: Histogram
Base %

Aged0to9 1,456 8.98% 7,192,567 11.72% 76.61% I
Aged 10 to 14 734 4.53% 3,548,969 5.79% 78.27% |
Aged 15to 17 454 2.80% 2,266,886 3.70% 75.80% |
Aged 18 to 24 3,944 24.33% 5,771,900 9.41% 258.60%

Aged 25 to 34 2,788 17.20% 8,185,472 13.34% 128.90%

Aged 35 to 44 1,951 12.04% 8,562,889 13.96% 86.23% |
Aged 45 to 54 1,801 11.11% 8,485,313 13.83% 80.33% |
Aged 55 to 64 1,426 8.80% 7,225,032 11.78% 74.70% |
Aged 65 to 75 839 5.18% 5,331,903 8.69% 59.55% [
Aged 75 to 84 557 3.44% 3,416,724 5.57% 61.70% L]
Aged 85+ 260 1.60% 1,360,040 2.22% 72.35% |
Aged under 18 6,134 37.84% 16,513,436 26.92% 140.58%

Adults (Aged 18-64) 11,910 73.47% 38,230,606 62.32% 117.90%

Total 16,210 100.00% 61,347,695 100.00% 100.00%



...: POPULATION BY AGE BAND ::..

Site: Three Mariners, LA 1 1EE : 2km
Base: *GB : GB Outline

Cluster Popiiltaetion Catchment % Pol?lﬁzlft’ion Base % Int(:)e: Histogram
Base %

Aged0to9 4,322 10.41% 7,192,567 11.72% 88.79% |
Aged 10 to 14 2,300 5.54% 3,548,969 5.79% 95.76% |
Aged 15to 17 1,424 3.43% 2,266,886 3.70% 92.82% |
Aged 18 to 24 7,903 19.04% 5,771,900 9.41% 202.32%

Aged 25 to 34 6,155 14.83% 8,185,472 13.34% 111.11%

Aged 35 to 44 5,264 12.68% 8,562,889 13.96% 90.84% |
Aged 45 to 54 5,076 12.23% 8,485,313 13.83% 88.39% |
Aged 55 to 64 3,998 9.63% 7,225,032 11.78% 81.77% -
Aged 65 to 75 2,624 6.32% 5,331,903 8.69% 72.72% |
Aged 75 to 84 1,723 4.15% 3,416,724 5.57% 74.52% |
Aged 85+ 728 1.75% 1,360,040 2.22% 79.10% |
Aged under 18 14,525 34.99% 16,513,436 26.92% 129.97%

Adults (Aged 18-64) 28,396 68.40% 38,230,606 62.32% 109.75%

Total 41,517 100.00% 61,347,695 100.00% 100.00%



...: POPULATION BY AGE BAND ::..

Site: Three Mariners, LA 1 1EE : Skm
Base: *GB : GB Outline

Cluster Popiilt:tion Catchment % Po;ﬁﬁzsliion Base % Int(:)e: Histogram
Base %

Aged0to9 8,602 9.78% 7,192,567 11.72% 83.41% |
Aged 10 to 14 4,812 5.47% 3,548,969 5.79% 94.57% |
Aged 15to 17 3,017 3.43% 2,266,886 3.70% 92.83%

Aged 18 to 24 14,268 16.22% 5,771,900 9.41% 172.41%

Aged 25 to 34 10,325 11.74% 8,185,472 13.34% 87.98% -
Aged 35 to 44 10,582 12.03% 8,562,889 13.96% 86.19% |
Aged 45 to 54 11,121 12.64% 8,485,313 13.83% 91.41% |
Aged 55 to 64 9,764 11.10% 7,225,032 11.78% 94.26% |
Aged 65 to 75 7,816 8.89% 5,331,903 8.69% 102.24%

Aged 75 to 84 5,327 6.06% 3,416,724 5.57% 108.74%

Aged 85+ 2,323 2.64% 1,360,040 2.22% 119.13%

Aged under 18 27,682 31.47% 16,513,436 26.92% 116.92%

Adults (Aged 18-64) 56,060 63.74% 38,230,606 62.32% 102.28%

Total 87,957 100.00% 61,347,695 100.00% 100.00%



Site:
Base:

Cluster

Very Low
Low
Average
High

Very High

Total

Three Mariners, LA 1 1EE : 500m
*GB : GB Outline

Site

Population

426
116
444
1,096
384

2,466

Catchment %

17.27%
4.70%
18.00%
44.44%
15.57%
100.00%

Base

Population

12,753,342
13,318,108
11,835,833
13,679,112
10,408,216
61,994,611

..2: POPULATION AFFLUENCE ::..

Base %

20.57%
21.48%
19.09%
22.07%
16.79%
100.00%

Index
to Histogram
Base %
83.97% |
21.90% ]
94.31% |
201.43%
92.75% ]
100.00%



..2: POPULATION AFFLUENCE ::..

Site: Three Mariners, LA 1 1EE : 1km
Base: *GB : GB Outline

. Index

Cluster Site ] Catchment % Base. Base % to Histogram

Population Population o

Base %

Very Low 5,423 34.73% 12,753,342 20.57% 168.82%
Low 4,839 30.99% 13,318,108 21.48% 144.25%
Average 1,077 6.90% 11,835,833 19.09% 36.13% ]
High 2,405 15.40% 13,679,112 22.07% 69.80% I
Very High 1,871 11.98% 10,408,216 16.79% 71.37% [

Total 15,615 100.00% 61,994,611 100.00% 100.00%



..2: POPULATION AFFLUENCE ::..

Site: Three Mariners, LA 1 1EE : 2km
Base: *GB : GB Outline

. Index

Cluster Site ] Catchment % Base. Base % to Histogram

Population Population o

Base %

Very Low 14,836 37.01% 12,753,342 20.57% 179.91%
Low 14,399 35.92% 13,318,108 21.48% 167.21%
Average 3,792 9.46% 11,835,833 19.09% 49.55% |
High 3,987 9.95% 13,679,112 22.07% 45.08% |
Very High 3,072 7.66% 10,408,216 16.79% 45.65% |

Total 40,086 100.00% 61,994,611 100.00% 100.00%



..2: POPULATION AFFLUENCE ::..

Site: Three Mariners, LA 1 1EE : Skm
Base: *GB : GB Outline

. Index

Cluster Site . Catchment % Base‘ Base % to Histogram

Population Population o

Base %

Very Low 22,744 27.48% 12,753,342 20.57% 133.60%
Low 24,866 30.05% 13,318,108 21.48% 139.87%
Average 19,703 23.81% 11,835,833 19.09% 124.70%
High 9,197 11.11% 13,679,112 22.07% 50.37% ]
Very High 6,247 7.55% 10,408,216 16.79% 44.96% I

Total 82,757 100.00% 61,994,611 100.00% 100.00%



